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S HOURS (Max.
A 7h/week)
1 1-Introduction. Cultural Creativity in the
1 X 1,5
Convergence Culture. 2
1-Introduction. Cultural Creativity in the
2 X 1,5
Convergence Culture. 2
1-Introduction. Cultural Creativity in the
3 1,5
Convergence Culture. 2
4 2-Case study 1: Artistic Change and 2
. X 1,5
Social Context.
5 5 2—C§se study 1: Artistic Change and X 15 2
Social Context.
6 2-C.j;15e study 1: Artistic Change and X 15 2
Social Context.
7 3-Case study 2: Mt{seums: Turning X 15 2
Spectators into Visitors.
3-Case study 2: Museums: Turning
8 . L X 1,5
3 Spectators into Visitors. 2
3-Case study 2: Museums: Turning
9 ; L X 1,5
Spectators into Visitors. 2
10 4-Case study 3: Cinema and Promotion. X 1,5 2
4
11 4-Case study 3: Cinema and Promotion. X 1,5 2
5- Media Art: creation, conservation
12 and evaluation of cultural heritage in X 1,5 2
5 the digital age.
5- Media Art: creation, conservation
13 and evaluation of cultural heritage in X 1,5 2
the digital age.
5- Media Art: creation, conservation
14 and evaluation of cultural heritage in X 1,5 2
the digital age.
15 Presentations X 1,5 2
6
16 Presentations X 1,5 1
Subtotal 1 24 31
Total 1 ( Attendance hours and student’s work hours between weeks 1-5) 55
Submission of assignments 7
6-8 ITutorial time. Meeting with students. 2
Final exam preparation and attendance Grading 11
Total 2 ( Student’s work hours between weeks 6-8) 20
75
TOTAL HOURS (Total 1 + Total 2: Attendance hours and student’s work hours between weeks 1-8)




