SESSION

TOPIC
1 UTILITY, MRS, BUTGET SET
2 CONSUMER CHOICE, INDIVIDUAL DEMAND
3 DUALITY, ELASTICITY, HOUSEHOLD, LABOR MARKET
4 UNCERTAINTY
5 PRODUCER AND COST THEORY
6 PRODUCER AND COST THEORY
7 MARKET EQUILIBRIUM
8 STRATEGIC INTERACTION AND MARKET POWER
9
10 MARKETS WITH ASIMETRIC INFORMATION
11

ACTIVITY

PS1

PS3-PS2

PS4
MIDTERM/TAKE HOME

PS5

PS6

PS6

24-09-19
27-09-19
01-10-19
04-10-19
08-10-19
11-10-19
15-10-19
18-10-19
22-10-19
25-10-19
29-10-19



