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REQUIREMENTS (SUBJECTS THAT ARE ASSUMED TO BE KNOWN)

None.

OBJECTIVES

COMPETENCES
CB7, That students know how to apply the acquired knowledge and their ability to solve problems in new or unfamiliar
environments within broader (or multidisciplinary) contexts related to their area of study.
CB8, That students are able to integrate knowledge and face the complexity of making judgments based on
information that, being incomplete or limited, includes reflections on social and ethical responsibilities linked to the
application of their knowledge and judgments.
CB9, That students know how to communicate their conclusions and the knowledge and ultimate reasons that sustain
them to specialized and non-specialized audiences in a clear and unambiguous way.
CG5, To know the new trends in advertising communication according to the changes of the digital society.
CE4, To plan emerging actions in the field of new advertising communication.
CE9, To develop and manage advertising productions aimed at traditional media and multimedia.
CE10, To identify and define communication objectives and design the most appropriate strategies in the dialogue
between brands and consumers.
CE11, To plan, manage and create transmedia projects.

LEARNING OUTCOMES
To acquire the knowledge to use the necessary tools in the management and planning of advertising communication
activities ranging from the production management of projects in the field of advertising, to the techniques to
implement the brand strategy.
To manage the tools related to transmedia project management, from script and planning to resources and budget,
including storytelling and creative workshops on the subject.

DESCRIPTION OF CONTENTS: PROGRAMME

- Definition and history of transmedia.
- Planning the transmedia project: target audience, script and storytelling tecniques.
- Study cases.
- Proposal of a transmedia project.

LEARNING ACTIVITIES AND METHODOLOGY

Theoretical lectures.
Practical exercises.
Group tutoring.
Group activities.

ASSESSMENT SYSTEM

Participation during the classes: 10%
Final Project: 60%
Examen: 30%

Evaluation Criteria for  the Call Extraordinary:
The Continuous Assessment is keeped
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% end-of-term-examination: 30

% of continuous assessment (assigments, laboratory, practicals…): 70
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