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REQUIREMENTS (SUBJECTS THAT ARE ASSUMED TO BE KNOWN)

Marketing
Marketing Research

OBJECTIVES

Learning objectives:
Specific Competencies
- To become skilled at basic concepts and methodologies needed to perform a marketing research study (sampling,
surveying, questionnaire design, analysis of databases, etc.);
- To learn how to use market research studies as information to make marketing decisions and planning.
- To apply marketing research knowledge to any type of markets.
- To summarize market responses and its relationsship with marketing objetives.

Skills objectives:
- To gain knowledge on how to do and implement a market research project, either by yourself or in a teamwork.
- To lead a research project, from design to implementation.
- Abilities to work in a group team and establish team relationships.
- Skills to establish good time management in order to implement and finish the projects on time.
- Abilities to apply market research knowledge to any specific marketing problem.
Attitudinal objectives:
- Acquire an ethical behaviour when perfoming markering research projects, following the ethical guidelines on market
and social research defined by ICC/ESOMAR.
- Skills to make good oral and public presentations of final project results
- Criticism and creativity to solve managerial and team work problems;
- Develop a innovation and creative attitude in the area of marketing and marketing research

DESCRIPTION OF CONTENTS: PROGRAMME

* Marketing research and marketing decision making
* Introdution to marketing reserach simulation
* Analysis of customer decision making and market behaviour
* Innovation difusion models
* Structural equation models
* Brand value methodologies and studies
* Financial impact of Marketing decisions

LEARNING ACTIVITIES AND METHODOLOGY

During the course, students will participate to both theory lectures and practice sessions (based on marketing research
simulation and projects). Students will participate in team works to implement and develop a game simulation where
they will make marketing decisions based on market research reports, research data and analysis.
Skills and competences will be developed along the semester working in a group and implementing the research
simulation and the writting of the final report and its oral presentation. The research project represents a considerable
work load along the semester and a important part of the final grade.
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ASSESSMENT SYSTEM

The evaluation systems will be structured as follows:
55% final exam, at the end of semesters. Minium grade in the exam: 3,8
45% research simulation and final project

Extraordinary exam:
Students who do not pass the subject in the ordinary call will have an extraordinary call:
1. If the student has followed the continuous evaluation: the qualification will be the one established in the subject
program for the ordinary call. However, the student will have the right to be evaluated only with the grade obtained in
the final exam if this is more favourable.
2. If the student did not follow the continuous evaluation: the grade will be the one obtained in the final exam.
However, the profesor may authorize the delivery of the continuous assessment exercises in the extraordinary call,
evaluating in such a case in the same way as in the ordinary call.

% end-of-term-examination: 55

% of continuous assessment (assigments, laboratory, practicals…): 45
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