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OBJECTIVES

LEARNING OUTCOMES
LO1. To have acquired advanced knowledge and understanding of the theoretical and practical aspects of the working
methodology in the field of audiovisual communication, with a depth that reaches the forefront of knowledge.
LO3. To have the capacity to collect and interpret data and information on which to base their conclusions including,
when necessary and relevant, reflection on social, cultural, scientific or ethical issues in the field of audiovisual media.
LO6. To be able to identify their own training needs in their field of study and work or professional environment and to
organize their own learning with a high level of autonomy in all types of contexts (structured or not).
GENERAL COMPETENCES
GC1. To understand the phenomenon of language, and the Spanish language in particular, as a capacity that makes
communication possible, and to assimilate a correct oral and written use of the Spanish language as a form of
expression in the field of the audiovisual industry.
SPECIFIC COMPETENCES
SC1. To acquire analytical and critical capacity in relation to the image and the media audiovisual context, by means of
the knowledge of theories, forms, processes and tendencies of media communication and the audiovisual
communication.
SC5. To understand and to identify the communicative and narrative models of the audiovisual media and their
relationship with society and culture, considering the fundamental rights and equality between men and women, the
principles of equal opportunities, and the values of a culture of peace and social coexistence in democracy.

DESCRIPTION OF CONTENTS: PROGRAMME

1. Identity and representation in contemporary audiovisual media.
2. The representation of collective identity.
3. The representation of subjectivity as an identity strategy.
LEARNING ACTIVITIES AND METHODOLOGY

1 and 2. Master classes and practices.
The course will consist of lectures and practical sessions. In the first ones, the theoretical tools, necessary to address
the different themes and theories will be introduced, while the practical sessions will be devoted to debate,
explanation of tools and discussion in the classroom on the proposed topics.
3. Student work.
The students, organized in pairs, will take a study topic included in the subject program in the form of a video essay,
which will be monitored by the tutor, either in class or in personalized tutorials and it will be presented at the end of the
course. Therefore, class attendance is necessary to be able to carry out the continuous assessment work.
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ASSESSMENT SYSTEM

Percentage weight of continuous evaluation: 100%.
Class attendance is required, as well as partial delivery of the work established for final evaluation (videoessay), which
will be presented in class and handed in for evaluation.
% end-of-term-examination:

0

% of continuous assessment (assigments, laboratory, practicals…):

100
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