
New trends in advertising

Department assigned to the subject: Communication and Media Studies Department

Type: Electives  ECTS Credits : 3.0

Year :    Semester :

Coordinating teacher: PINO ROMERO, CRISTINA DEL

Academic Year:  ( 2022 / 2023 ) Review date: 19-01-2023

DESCRIPTION OF CONTENTS: PROGRAMME

1. Branding. The power of branding.

2. The figure of the Crossumer. Storytelling as an advertising strategy.

3. Pull&Push strategies. Inbound marketing or Branded Content.

4. Communication strategies in social media. Good practices.

5. Alternative marketing. Guerrilla marketing. Categories. Viral marketing

6. Integrated advertising. The tran

% end-of-term-examination: 60

% of continuous assessment (assigments, laboratory, practicals…): 40
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