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DESCRIPTION OF CONTENTS: PROGRAMME

1. Basic concepts of Quality
2. Models of quality management
3. Quality management tools
4. The 3Ps in tourist services
5. Customer attention in tourist services
6. Communication tools

LEARNING ACTIVITIES AND METHODOLOGY

The teaching method is based on lectures, team group activities and individual work. During the lectures the student
will learn the necessary basic concepts. The team working will allow the student to apply the knowledge obtained
during the classes to a particular issue.

ASSESSMENT SYSTEM

The evaluation system will be the following:
- The final exam which verifies the knowledge and skills that students have acquired will represent 40% of the final
grade.
- The homeworks, all supervised activities and the quizs will represent 60% of the final grade.

It is required to obtain 4 or more points in the final exam to add the grade of the continuous assessment.

% end-of-term-examination: 40

% of continuous assessment (assigments, laboratory, practicals…): 60
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