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REQUIREMENTS (SUBJECTS THAT ARE ASSUMED TO BE KNOWN)

It will not be necessary to take a previous subject.

OBJECTIVES

1. Knowledge of the primary functions involved in any communication process.
2. Understanding the criteria established to achieve a successful communication plan.
3. Processes that must be taken into account in any communication process: the different types of communication:
Off-Line and Off-Line
4. Analysis and reflection on the rhetoric of discourse in the communication process in organizations.
5. Corporate and Brand Identity as a determining factor of the communication channel.
6. Skills to develop and design a Communication Plan for entities, institutions and research projects.

DESCRIPTION OF CONTENTS: PROGRAMME

1.The Communication Process.
1.1.The Press Information Notes in the Corporate Communication.
1.2.The Role of Corporate and Institutional Communication in Entities.
1.3. Institutional Discourse Analysis.
1.4. Non-Linguistic Forms of Communication. Signs and Non-verbal Communication.
2. Communication in Organizations.
2.1. Formal Networks.
2.2. Informal Networks. Functions of informal networks in organizations.
3. The DIRCOM.¬¬¬
2.1. Competences and Skills.
4. The Brand Image.
4.1. Brand Identity.
4.2. Brand Phenomenology treated from the Design Perspective,
Sociology and Communication Strategy.
5. The Design of the Communication Plan.
5.1.General strategies. Areas of influence, audiences and audiences.
6. OFF-LINE Communication in the Structure of the Communication Plan.
7. ON-LINE Communication in the Communication Plan Structure.
8. Guide of Good Practices to Execute a Communication Plan.

LEARNING ACTIVITIES AND METHODOLOGY

The training activities linked to this subject are closely
linked to the teaching units taught and the theoretical / practical sessions.

Theoretical sessions
DOCUMENTS METHODOLOGIES
Presentations in the teacher's class supported by computer media and audiovisual resources, where the main
concepts of the subject are found and bibliography is provided to complement the learning
of the students.
Reading academic articles, and other resources provided by the teacher, recommended during the course.
Exhibition and debates in class, of applied analysis associated with the subject matter.
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Finally, A COMMUNICATION PLAN will be DESIGNED based on the content taught during the semester.

ASSESSMENT SYSTEM

Participation in class from the required readings: 30%.
Oral presentation of a specific topic: 30%.
Final work delivery: 40%.
Those who regularly attend classes and carry out activities during the semester will be exempt from taking the final
exam.

Informative note: The course will be face-to-face (compulsory attendance).

% end-of-term-examination: 40

% of continuous assessment (assigments, laboratory, practicals…): 60
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