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DESCRIPTION OF CONTENTS: PROGRAMME

. eBrand concept, typologies

. Functions of brands

. Functional Attributes and Emotional Attributes
. Brand Personality

. Brand Identity

. Monitoring of perceptions and associations

. Crisis Management of Brands online
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% end-of-term-examination: 60
% of continuous assessment (assigments, laboratory, practicals...): 40

BASIC ELECTRONIC RESOURCES

- American Marketing Association . Books and Resources: https://ama.tradepub.com/category/marketing-channel-
management/1125/
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