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DESCRIPTION OF CONTENTS: PROGRAMME

1. Globalization of Markets and the internationalization process
2. The International Business Environment
3. International Business Strategies
4. Organizational Structure for the Internationalization of the Firm

ASSESSMENT SYSTEM

Minimun grade in the multiple to choice test to be tanken into the global evaluation: 3,8 over 10.

% end-of-term-examination: 60

% of continuous assessment (assigments, laboratory, practicals…): 40
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