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REQUIREMENTS (SUBJECTS THAT ARE ASSUMED TO BE KNOWN)

Marketing Digital

OBJECTIVES

Analuze and design digital brand strategies
Analyze the impact of these strategies with the appropriate indicators (KPI's)
Learn how to perform brand monitoring in digital environments
To know the concept and the bases for implementing the digital monitoring of the reputation and brands
Learn about reputational crisis management strategies

DESCRIPTION OF CONTENTS: PROGRAMME

Branding and its dimensions
Brand Identity and Brand Personality
Brand analysis in the digital environment
Analysis of the impact of  brand digital strategies and control.
Identification of appropriate performance indicators (KPI's)
Brand monitoring in digital environments
Social media monitoring and tools
Reputational crisis management strategies

LEARNING ACTIVITIES AND METHODOLOGY

Lectures and practical classes

% end-of-term-examination: 50

% of continuous assessment (assigments, laboratory, practicals…): 50
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