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OBJECTIVES

Knowledge of overall communicative environment and socio-economic and technological factors that affect the
creation, production, marketing and exhibition of audiovisual contents.
Knowledge of the general idea, method and work process of audiovisual production, applied to general information
and communication, entertainment and multimedia exploitation perspective, new markets and technologies.
Knowledge of the skills and abilities of the exercise of executive producing in relation to the creation contents: talent
management, organization and work planning, budget management and the marketing results. All this by creating of
team workshops - Participation in executive production project teams - with the aim of developing, presenting and
producing a TV format in a global way.

DESCRIPTION OF CONTENTS: PROGRAMME

1. CURRENT PANORAMA OF THE AUDIOVISUAL PRODUCTION INDUSTRY (I): Development trends in
predominant interest areas: Europe, America, Asia and the Middle East.
2. CURRENT PANORAMA OF THE AUDIOVISUAL PRODUCTION INDUSTRY (II): TV Business structures,
production and broadcasting.
3. PRODUCTION SKILLS AND ABILITIES: Global model management of the ideas factory.
4. THE CONTENTS PRODUCTION IN THE TELEVISION PROGRAMMING FRAMEWORK: The audience as content
market regulator.
5. MODALITIES OF PRODUCTION AND FINANCING OF AUDIOVISUAL CONTENTS: Work process.
6. DESIGN AND PRESENTATION OF TV PROJECTS: The format like reference.
7. THE PRE-PRODUCTION: The design art of the production.
8. PRODUCTION: The creative act par excellence.
9. THE POST-PRODUCTION: A strategic phase in the multiplatforms and visual arts era.
10. PROMOTIONAL AND EXPLOITATION STRATEGIES PRODUCT: Markets Knowledge and the knowledge of their
strategic plan and exploitation. The brand image, management and sales promotion.
11. AUDIOVISUAL WORKS RIGHTS AV. AND INTELLECTUAL PROPERTY: the management of audiovisual works
rigths as intangible assets of TV producers within the framework of  the formats market.

LEARNING ACTIVITIES AND METHODOLOGY

The subject develops a theoretical and methodological knowledge programme about the audiovisual production. The
student¿s development these objectives through the articulation of individual and collective practical sessions about
the audiovisual production process (formation of professional teams, budget and others). The student¿s development
these tasks by the workshop formula apply to case studies, representatives of TV production (events, entertainment,
fiction ...). Also, the students will form their project production team, supported by tutorials, and develop and produce a
global TV program of their choice, according to the methodology proposed by the subject. To do this, they will have
technical (recording, studio, post-production) for the development of the audiovisual materials for the documentation
phase, presentation and production of their project.
Before you proposals and as part of continuous assessment, attending class regularly is essential to carry out the
monitoring of learning both conceptual and methodological, and practical activities. In the framework of the continuous
evaluation, the regular lesson attendance to class is essential to carry out the learning conceptual and methodological
monitoring and the practical activities.

ASSESSMENT SYSTEM

The 40% of the final mark will be from the correct concept assimilation evaluation and the student's ability to apply
these work and concepts and methods in the practical experience.
The remaining 60% of the note, will be evaluate from the domain  knowledges of the students about the subject,  all of
this through the practical exercises and activities group, and the production and

Página 1 de 3



presentation of the executive final projects  .
The student must have passed both parts to pass the subject.
The Spanish language mastery rules is a requirement to pass the course (language correction: punctuation,
accentuation, grammatical correction and the lexical precision ).

% end-of-term-examination: 40

% of continuous assessment (assigments, laboratory, practicals…): 60
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