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OBJECTIVES

Knowledge of the social elements that have led to the emergence of tourism.
Know the social development of tourism, as well as its characteristics in contemporary society.
Know the social impacts caused by tourism, both in society and in the receiving stations.
Ability to discern the impact of information technology and communication (ICT), in the trend of social development of
tourism.
Ability to differentiate the social processes that influence tourists motivations.
Ability to apply basic methods and techniques for social analysis of tourism.
Learn about the social trends of tourism.

DESCRIPTION OF CONTENTS: PROGRAMME

1) Leisure and tourism in sociology:
a) Definitions of leisure and tourism
b) The social history of tourism
c) Theories in sociological analysis of tourism
2) Social elements in the emergence of tourism:
a) Technological innovations
b) Cultural values
c) Urban development
3) Social evolution of tourism:
a) The industrial society
b) The Company Fordist
c) Post-industrial society
4) The mass tourism:
a) Subject tourism assets
b) Mechanisms of social production of tourism
c) Supply and demand
d) The Spanish case
5) Tourism and development (migration, employment, culture and population):
a) Tourism development as a social fact
b) Social impacts of tourism on societies receiving
c) Social impacts of tourism on the issuing companies.
6) Sociological analysis of the motivations of tourists:
a) Motivation
b) The tourist experience
7) The tourist attractions:
a) Sources
b) The appearance of tourist sites
c) Transformation
d) The invention and tourist attractions
e) The handling of tourist sites
8) The other passenger:
a) The gender dimension: sex tourism
b) Religious tourism
c) Tourism Event
d) Tourism and ethnicity
e) Other types of tourism
9) Tourism in the twenty-first century:
a) The new leisure society
b) The "consumtraveler" and "hiperturism¿
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c) Travel 2.0
d) Tourism and public safety
e) Social trends of tourism
10) Social change and sustainable tourism development
a) Social segmentation and market segmentation
b) Tourism as an agent and patient of climate change
c) Tourism and climate change

LEARNING ACTIVITIES AND METHODOLOGY

The theoretical part is specified in the monitoring of master classes taught by teachers, which will promote classroom
discussion about the contents of the program, and develop the listed specific skills. The aim of the discussions is to get
the students to be aware of these interactions (2 ECTS)

The practical part of the course will be addressed to familiarize the students with the main sources of information on
tourism in order to promote their autonomous search capability, and the development of reports to collect and
summarize different aspects of the tourist activity. (2 ECTS)

The individual student work: the study of the subject, attending tutorials, consulting texts from the library, and the
exams (2 ECTS)

ASSESSMENT SYSTEM

The asessment will consider the students achievement during the course through a continuous assessment that will
account for 50% of the final grade, and it will include an exam at the end of the semester that will comprise the
remaining 50% of the final grade. The evaluation will be based on both the student input on various sections:
comprehensive review, self-assessment exercises, performance and practical exercises exposition, and class
attendance.

% end-of-term-examination: 50

% of continuous assessment (assigments, laboratory, practicals…): 50
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